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The Art of Finding Work

Tid-Bits

10 Ways to Make Your LinkedIn Profile Stand Out in 2021 – Part 1
By Nick Kossovan
In 2021 successful job
hunting requires having a
LinkedIn profile that’s current
and optimized. It’s not
enough to simply exist on
LinkedIn. In this column and
the next, I’ll provide ways to
create a profile that’ll attract
employers and hiring managers.
Your goal is to create a
profile that attracts attention,
says the right things, and is a
catalyst to connecting you
with people who can help
you. LinkedIn can literally get
your name in front of thousands of professionals in your
industry. If you’re looking for
a job, that’s huge!
Something to keep in
mind: Employers will read
through your profile before
deciding to schedule an interview with you. Here are the
first 5 ways you can make
your LinkedIn profile stand
out:
Add a headshot

It’s mind-boggling how
many LinkedIn profiles don’t
have a headshot, which is the
equivalent of wearing a paper
bag on your head at an industry tradeshow. Put a face to
your name and add a profile
picture, a good one.Your profile picture is the first impression people will get of you.
Create an eye-catching headline

Your headline is right
below your name and therefore the first thing your pro-

file visitors will read. It’s your
profile most valuable real estate. LinkedIn’s default settings will create your headline
with your current position,
but you can edit it to whatever you want. You have 120
characters to work with, so
write something that will resonate. Envision the text of a
billboard advertisement for
you and what you do. Instead
of just listing your job title,
mention your specialty and
how you benefited your company or customers. Write for
your target audience. Are you
speaking to industry peers,
customers, or hiring managers?
Example:

Inside Sales Representative
· Sales · $68.8 M in Software
Sales Generated Since 2016.
This tells the reader your job,
what you bring to the table,
and enhances your credibility.
Craft an interesting summary

Your LinkedIn summary is
your opportunity to tell your
career story with up to 2,000
characters. Spend some time
crafting your story in a way
that makes the reader say to
themselves, I got to meet this
person! Keep in mind attention spans are short; I don’t
recommend you use all 2,000
characters. Keep your summary in the 1,000 – 1,250
characters range.
Your summary shouldn’t
be rehashing your experience. Mention what you do

well, where you’re a Subject
Matter Expert (SME) in and
what you’re able to bring to
an employer. Keywords here
is crucial! Use words strongly
connected to your industry,
while painting a picture of
who you are as a professional.
Example:

As an information security
analyst at Rockyview General
Hospital in Calgary, I manage
the day-to-day flow of information into and out of the
hospital.With a focus on database management, my job ensures critical computer
systems, medical files, and patient history remain active
and never fail. My team and I
stay updated on the latest
trends in information security
to not only keep Rockyview
General Hospital safe but also
on the cutting edge.
Highlight your experience

You can do much better
than merely cutting and pasting your resume onto your
LinkedIn profile. Include past
jobs you deem relevant to
where you want your career
to go and use three to five exciting and impressive bullet
points for each job.
Use action words to show
your responsibilities and
what you accomplished (results) for your employer.
Using numbers as much as
possible, communicate the
impact you’ve made, the initiatives you led, and the revenue influence you had (most
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important).
Example:

Directed launch of 12 new
product lines, with total annual revenue of $1.3B.
Use visual media

Like on Twitter and Facebook, you can add a background banner photo on
LinkedIn.Your LinkedIn background banner photo should
reinforce who you are and visually support your profile’s
written portions.
LinkedIn allows you to
connect other media to your
profile such as YouTube
videos, infographics, PowerPoints. Don’t be shy to be creative with relevant media to
make your page jump off the
screen and demand attention.
Next time, I’ll provide 5
more suggestions to make
your LinkedIn profile job
hunt ready.

Continued from page 8
Continuing Care Assistant Workforce Planning
New legislation will require continuing care assistants to register annually to work in Nova Scotia. The new Continuing Care
Assistants Registry Act will improve workforce planning, recruitment and retention efforts, particularly in the long-term care and
home-care sectors. Making the current voluntary registry
mandatory is a recommendation of the Expert Advisory Panel on
Long-Term Care. The legislation will: define continuing care assistant; provide title protection to use “certified continuing care
assistant”; require annual registration renewal; authorize the use
of data for workforce planning; allow the Minister of Health and
Wellness to designate an administrator; set out provisions for
the administrator to verify an individual has completed certification and been assessed as having met learning requirements;
establish which elements of the registry (i.e. name, status, registration number) must be public and set out provisions related
to compliance. Regulations to accompany the act will be developed in consultation with stakeholders. The act will take effect
once regulations are completed.

continued on page 19

Nick Kossovan, a well-seasoned
veteran of the corporate
landscape, offers advice on
searching for a job. You can
send him your questions at
artoffindingwork@gmail.com

Capital Plan for 2021-22 Released
The government’s capital
plan for 2021-22 will invest
$1.17 billion in schools, hospitals and improved infrastructure around the province.
Highlights of the plan include:
$178.2 million to support the
QEII New Generation project
and the Cape Breton Regional
Municipality Health Care Re-

development; $95.5 million for
construction, repair and renewal of other hospitals and
medical facilities; $22.4 million
to replace medical equipment
and ambulances and $217.2
million to design, build, renovate and purchase schools
The plan also includes
$467 million in investments

outlined in the Department of
Transportation and Active
Transit’s Five-year Highway Improvement Plan. The Five-year
Highway Improvement Plan
can be found at: https://novascotia.ca/tran/highways/fiveye
arplan.asp
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